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CrossMark

In the published article, Van Wyk, I. & Venter, P, 2023, ‘Factors influencing strategic decision-
making in South African small businesses’, Acta Commercii 23(1), al070. https://doi.org/10.4102/
ac.v23i1.1070, there was a mistake in Figure 1 as published. Incorrect themes and sub-themes
were included in Figure 1. The corrected Figure 1 appears below.

The original incorrect Figure 1:
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Source: Adapted from Van Wyk, 1., 2022, ‘An ethical strategic decision-making framework for South African small and medium enterprises’, Doctoral

dissertation, University of South Africa. COVID 19, coronavirus disease 2019; SME, small and medium enterprise; S, US dollar; R, rand

FIGURE 1: Reflection notes, themes and sub-themes.
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The revised and updated Figure 1:
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Source: Adapted from Van Wyk, I., 2022, ‘An ethical strategic decision-making framework for South African small and medium enterprises’, Doctoral dissertation, University of South Africa. COVID
19, coronavirus disease 2019; SME, small and medium enterprise; $, US dollar; R, rand

FIGURE 1: Reflection notes, themes and sub-themes.

The publisher apologises for this error. The correction does not change the study’s findings of significance or overall interpretation
of the study’s results or the scientific conclusions of the article in any way.
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